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Established the Foundation:

Our Mission

To invest in initiatives and organizations that make a lasting
difference in our members’ lives and communities by improving
their health and well-being.

Our Vision

Transforming lives through innovative health and life services.

Values Statement

The Foundation believes in people, organizations and initiatives
that actively work to improve the physical health and well-being
of individuals residing in the CareSource service areas. We
believe that passion, knowledge and vision create positive, long-
lasting change, and that meaningful collaboration creates strong
partnerships with grantees.

Story

Since 2006, the CareSource Foundation has awarded more than
$21.1 million to nonprofits that are working to eliminate poverty,
provide much-needed services to low-and moderate-income
families, encourage healthy communities, develop innovative
approaches to address critical health issues, and enhance the
lives of a diverse array of children, adults and families. We are so
proud of our partnerships and ultimately, of the impact we are
able to make together.
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Funding Areas

The CareSource Foundation funds programs that improve
outcomes and conditions for low-income, underserved pog
in the communities where we live and work. \We are especiz
in efforts that will foster learning and innovation. We invest

¢ Health education, disease management and prevent
programs that meaningfully improve physical and me
health for targeted populations.

¢ Programs that promote healthy births and enable vu
newborns, children and parents to thrive.

¢ Transformative programs and partnerships that help
and rebuild healthy, thriving neighborhoods, reduce
inequities, and create economic opportunity for vulne
populations.

e Effective P-20 education programs and initiatives tha
and prepare the next generation of professionals, an
high-quality, diverse workforce.

Additionally, we are engaging in partnerships with local a
national community nonprofits that align with our areas of
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$25M in grants 5,222 206K pounds $1.15M awarded
awarded to 1,027 average employee of food distributed to for COVID-19 Relief
organizations volunteer hours 3,644t individuals in 2020
since 2006 each year in 2021
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